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PRWeek Pride in 
PR: Alisha Alvarez

him to COVID-19 complications. The foundation is dedicated to 
helping minority families affected by the pandemic.

Alvarez’s PR motto is, “no matter where you are in your career, 
you should always be pitching,” and believes the best creatives 
are those with the most diverse life experiences. She resides in 
Los Angeles with her wife, Devin.

Preferred pronouns?
She/her/hers

Sexual orientation?
I consider myself queer/fluid.

What are the challenges and responsibilities for LGBTQ 
communicators working in today’s polarized and febrile so-
cial and political environment?
As a Latina in the LGBTQ+ community and someone who had 
a harder time coming to terms with my sexual orientation due 
to societal pressures, it’s important now more than ever for us 
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In 2020, Alvarez and her family started The Beto Mena Foun-
dation in honor of her father, Jose Roberto Alvarez, after losing 
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I would be remiss not to celebrate the efforts of my agency Bo-
spar to advocate against the Don’t Say Gay bill in Florida and the 
extreme Texas anti-abortion law. I am in awe of how we stand 
up to these human injustices and don’t cower and conform in 
fear of “bad PR.”

How important is it for young LGBTQ PR pros to see people 
like them in the senior ranks of the industry as role models 
to emulate? Who were your mentors?
It’s so important because it means 100% acceptance. And it 
means these roles are attainable.

You also feel more comfortable being your authentic self 
when you see someone you look up to thriving in their career 
and being true to who they are. Seeing yourself represented in 
your workforce fosters creativity and encourages you to be you 
— your best.

What advice would you give young LGBTQ PR pros making 
their way in the industry?
Find a work community that celebrates you. After these recent 
years of great turmoil, we’re all looking for a place to belong and 
make a difference. If your workplace doesn’t build you up and 
stand up for important issues, find a place that does.

Always embrace who you are and bring your background into 
everything you do. Those differences are what make for creativ-
ity. The industry will be a better place if you do.

Be the manager and mentor we all wish we had. People re-
member the bad ones, but they also cherish and learn from the 
good ones.

And last but not least, use your skills as a communicator to 
effectively convey the struggles of the LGBTQ+ community and 
your personal story to those in your life who may not under-
stand. Words are powerful and changing one mind is the start to 
changing the world.

PR is regarded as an LGBTQ-friendly industry. How true is 
that perception?
Overall, PR professionals are LGBTQ+-friendly, though not all 
industries we service are to the same degree. What’s important 
is there’s more awareness now and companies are working to-
ward being more inclusive.

But there is still a lot of work to be done. We need to see more 
people of color, women and LGBTQ+ individuals in leadership 
positions to truly feel accepted by the industries we work in.

Describe an example in your career where you faced discrimi-
nation based on your sexuality or gender identity?

I’m happy to say I have never experienced outright discrimina-
tion, but I have heard homophobic comments from people who 
assumed I am straight.

I am what some call “straight passing,” which means people 
don’t often identify me as part of the LGBTQ+ community. As a 
result, I try to make it clear early on in all working relationships 
so people understand who I am.

Whether it’s true or not, I like to think it’s an aspect of my 
identity people want to learn more about, as opposed to wanting 
to discriminate against that and me.

to remind people, in the work we produce, that diversity — in 
its many, beautiful forms — no longer means the minority. The 
more LGBTQ+ kids and adults see themselves celebrated at the 
stores they visit, in the ads they see, the TV and movies they 
watch and the articles they read, the more they’ll see there is so 
much beauty in being who they are and in living as their true, 
authentic selves. As communicators, we have a big hand in what 
people consume, so it’s imperative for us to constantly think 
about that and evolve to be more inclusive.

Representation isn’t enough, though. We are also responsible 
for championing our community and other underrepresented 
communities. If you told me 10 years ago I’d be working in my 
dream profession at a PR firm that is not only LGBTQ+-friendly 
but also celebrates LGBTQ+ and people of color, I would have 
been shocked. I also wouldn’t have believed I’d be in a loving re-
lationship with a woman — a relationship that is celebrated and 
accepted by everyone around me, personally and professionally, 
because it wasn’t something I was seeing every day.

I’m aware not everyone has the privilege of being in an envi-
ronment where they are celebrated and accepted for who they 
are. But the more we make it clear through our work that we 
genuinely support people in our communities, the more we 
might be able to drown out some of the hate.

How can colleagues be true allies beyond Pride Month?
I’m a big fan of the June Pride celebrations and I’m a sucker for 
Pride merch. I got married to my amazing wife the weekend of LA 
Pride in 2019 and you better believe I went to the parade with a 
shirt that said, “I love my wife” in big, rainbow-colored letters. I 
also love a good “happy Pride Month” among colleagues at the 
beginning of June. But Pride is more than that. And as an ally, Pride 
should mean you take pride in your LGBTQ+ friends and colleagues.

A true ally is someone who goes above and beyond Pride cele-
brations and takes time to get to know you and your community, 
educates themselves and has your back. I’m lucky that I’ve had 
the opportunity to work with people from all backgrounds who 
have grown up in entirely different parts of the country — and 
are straight! And among these colleagues, I have met some of the 
most beautiful people who are accepting and proud to know me.  

So, for anyone reading this and wondering what they can do to 
support their LGBTQ+ colleagues, remind them you are always 
in their corner, value their experiences and are proud to know 
them the other 11 months of the year when Pride Month isn’t 
center stage.

Celebrate the impact LGBTQ individuals have had on the PR 
industry.

LGBTQ+ and BIPOC individuals have a big hand in creating 
true and authentic stories that represent people today. As PR 
and comms professionals responsible for creating work that can 
change minds and hearts, we’ve had to learn what it truly means 
to be represented in today’s culture. As LGBTQ+ people, we’ve 
had to figure out early on who we are and how we want people to 
know us — and be confident in that, which is PR 101.

The impact we have on the media and what people see is huge, 
and I’m so proud to be part of a community that is collectively 
looking to be more inclusive and represent people in the work we do.
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